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The basics of catering and tourism 
 
1. Define the following concepts briefly. (3×2) 6 points 
 

• Passive tourism: the residents of a given region travel to other countries for purposes 
of tourism / outbound travel. 

 
• Specialised storage: incoming goods are stored according to their specific nature 

and qualities; at specific temperatures and humidity and in specific positions and 
places; ensuring the quality and safekeeping of goods as well as the smooth imple-
mentation of storage activities. 

 
• Catering business line: all the goods and activities the unit is authorised to distribute 

and perform respectively. 
(The following definition might also be acceptable: Business line is a collective term, 
which categorises stores - the basic activity of which is identical in terms of the most 
important criteria - into identical professional categories.) 

 
Correct answers are worth 2 points per definition. If the answer is incorrect or insufficient, 
partial points (1 point) may be awarded. 
 
 
2. Complete the following definitions with the correct word/words. (4×1) 4 points 
 

• Franchise is the transference of copyrights or other rights through special contracts. 
 

• The participants of same-day tourism visit places without spending the night there. 
 

• The travel consultant is the representative of the travel organiser enterprise, who pre-
pares and manages organised group or individual travels within international active 
and passive tourism, as well as in domestic tourism. 

 
• Closed-catering can only be used by certain members of the given establishment or 

organisation. 
 
Each correct word is worth 1 point. 
 
 
3. Write two examples for each definition. (2×2×0.5) 2 points 
 

• Basic infrastructural factors: water supply, sewage system, power distribution, road 
network 

 

• Natural appeal: geographical location, landscape, climate, hydrography, natural 
rarities, flora and fauna 

 

 
In the natural appeal category specific examples may also be accepted. 
In each category examples are worth 0.5 points each. 
No additional points may be awarded for extra examples.    
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4. Find the odd one out in the following list (indicate by underlining) and explain your an-
swer. (2×/1+1/) 4 points 
 

cycling 
horse riding 
cheering at the Olympic Games 
hunting 

Explanation: Participating at the Olympic Games as spectators is a form of passive sport 
tourism, while the others are all forms of active sport tourism. 
 

bus tourism 
motor vehicle tourism 
air tourism 
motorcycle tourism 

Explanation: Air tourism is not a type of surface (public road) tourism. 
 
Correct choice and explanations are worth 1 point each per question. 
 
 
5. Define the following technical terms. (3×2) 6 points 
 

 A’la carte: choice of meals according to a menu / menu-based sales. 
 

 Charter flight: a rented aircraft. A typical aircraft type in non-schedule air transporta-
tion, the price rates of which are usually significantly lower than those in scheduled 
air transportation. 

 

 Tour Operator: travel enterprise, which purchases services from service providers in 
advance, at its own risk and in high volumes for purposes of resale. 

 
Answers different from the above are also acceptable as long as they are similar in content. 
Correct answers are worth 2 points per definition. If the answer is incorrect or insufficient, 
partial points (1 point) may be awarded.  
 
 
6. Briefly explain the goals and essence of catering sales, as well as its various types accord-
ing to sales methods. (2×3) 6 points 
 

• The goals and tasks of sales: The sale of produced and acquired (in catering and the 
national economy) goods. Catering sells: for on-site consumption (sitting down and 
standing) and take-away, but on-site consumption is more typical. Sales are a sub-
activity of catering, within the framework of which food and drink that was proc-
essed during the course of the production activity, or which was acquired ready to 
eat (which can be sold without further processing) is sold to consumers and guests. 

• Sales methods in catering: Traditional sales (serving at the bar or at tables), self-
service sales, fast-food sales, sales through vending machines. 

 

In this question the student can be awarded the maximum 6 points by listing 6 correct obser-
vations. Answers that are not identical to the above, but which are also logical must also be 
accepted. 
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7. Group the services of catering. Give two examples for each group. 
  (3×1 + 3×2×0.5) 6 points 
 

1. Entertainment type services – music provision (live or jukebox), shows, possibility to 
read newspapers, possibilities for games or sports (cards, chess, domino; slot ma-
chines; „pub-games”: pool, darts, bowling etc.) 

2. Sales-related services / basic services / comfort services – bathroom, cloakroom, 
public telephone 

3. Service activities – hosting events, taking orders, table booking, home delivery, 
packing, organising programs, providing various information, ordering taxis, etc. 

 
In the case of multiple terms listed (separated with the “/” sign) any of the answers can be 
accepted, but only 1 point can be awarded for the naming of each group. Any of the above 
examples can be accepted, which are worth 0.5 points each. No additional points can be 
awarded for extra examples. 
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Basics of hotel management 

 
1. Decide whether the following statements are true (T) or false (F). Explain briefly the 

statements you feel are false.  (5×1) 5 points 
 

• Low-grade hotels do not qualify as commercial accommodations. (False) 
Explanation: This is a type of hotel and as such qualifies as commercial accommoda-
tion. 

 
• In the categorisation of domestic hotels the term „outstanding” indicates the highest 

category. (False) 
Explanation: Categorisation in Hungary is indicated with stars, and usually 5*is the 
highest category. 

 

• On request the hotel undertakes the laundering of guest clothes and charges the guests 
for this activity. (True) 
Explanation: The laundering of guest clothes is a chargeable service in all hotels, regardless of whether it 
is performed in the hotel’s own or an outside laundry. As the statement is true the student does not have to 
explain the answer. 

 

• The key card and the invoice are filled out by guests on arrival. (False) 
Explanation: The key card is filled out by the receptionist on arrival, while the invoice 
is filled out by the hotel cashier at departure or during guests’ stay. 

 

• The Engineering and Maintenance Division is responsible for the appropriate technical 
maintenance of the hotel. (True) 
Explanation: The statement is true therefore the student does not have to explain the answer. 

 
In case of false answers the 1 point should only be awarded if both indications and explana-
tions are correct. If the student indicates correctly that the statement is false, however the 
explanation is faulty then 0.5 point should be awarded. 
 
 
2. Complete the following statement. (4x1) 4 points 
 
„Room service allows the guest to consume meals and drinks offered at all sales points of the 
hotel in his/her room. He/she can order these on the phone / through the intercom / in per-
son, and these are then taken to his/her room by the waiter / room service attendant.” 
 
Any of the terms separated with the “/” sign can be accepted, but only 1 example per gap 
shall be awarded with a point. Partial points can also be awarded. 
 
 
3. Write on the dotted line the name of the job, whose responsibilities are listed below. 2 points 
 
Works directly under the supervision of the General Manager. His/her responsibilities include 
the management of the financial and accounting departments of large hotels. His/her own or 
external employees include accountants, Hungarian forint and foreign currency accountants 
and other accounting employees. Besides their supervision the preparation of economic plans 
is also his/her responsibility.  
 

Manager of Accounting Division 
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The description clearly indicates a management position. The term controlling manager is 
also acceptable. The term chief accountant is only worth 1 point.  
 
 
4. Explain the following concepts briefly. (4x2) 8 points 
 

• Average stay: the indicator which shows how many nights/days guests spend on aver-
age at the given location. 

 
• Front Office: ground floor work area, which provides various services from room sales 

through greeting and receiving guests to their departure / might incorporate the re-
ception and the cashier’s office. 

 
• Hotel profit and loss statement: a report which contains in specific order all hotel 

revenues and expenditures, and shows the results of the hotel’s economic activity / 
profit or loss. 

 
• Portal: the main (ornate) entrance of the hotel, through which guests can enter the 

lobby. 
 
Definitions do not have to match the above word for word, but must cover the above in terms 
of content. 
In case an answer is insufficient or imprecise then partial points may be awarded instead of 
the maximum 2 points. 
 
 
5. List ten fixtures or devices found in guest bedrooms. (10x0.5) 5 points 
 
Bed, nightstand, luggage-holder, tables (smoking, coffee, desk), wardrobes, commode, 
shelf, chair/armchair, night lamp/reading lamp/ceiling lamp/standing lamp, mini-bar, tele-
vision, trouser press, (possibly: wastebasket, textiles, bed sheets, informational tools) etc. 
 
Naturally there are several other answers that are also acceptable. Also acceptable are the 
following tools: glass, bottle opener, folders, telephone book, though these are not exactly 
fixtures. Fixtures of guest bathrooms cannot be accepted as the question specifically asks for 
bedroom fixtures. 
 
 
6. Find the odd one out in the following list (indicate by underlining) and explain your an-
swer!  (1+2) 3 points 
 

office, sauna, boiler room, server room, storage room, employee dressing 
room, workshop 

 
Explanation: the areas listed are all necessary in order to perform background (addi-
tional/supplementary functions) activities, whereas the sauna is an area where a service is 
provided to guests. Or: this is the only area where profit is generated. 
 
Correct choice is worth 1 point, while the correct explanation is worth 2 points. Naturally 
partial points may also be awarded if the explanation is only partly correct.  
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7. Connect the jobs listed with their corresponding task (assign only one, the most typical 
task to each job). (6x0.5) 3 points 
 
1. Food & Beverage Manager               a.) Supervision of bellboys 
2. Room supervisor       b.) Correspondence with sales partners 
3. Animator    c.) Periodical review of menus 
4. Bell Captain    d.) Organising playhouses for children 
5. Sales Manager    e.) Check-in 
6. Boy f.) Managing commissions 
 
1 – c.)  2 – e.)  3 – d.)  4 – a.)  5 – b.)  6 – f.) 
 
Each correct pairing up is worth 0.5 points, and only the above solutions can be accepted. 
 
 
8. Underline the only answer which makes the statements below true.  (3x1) 3 points 
 
The actual state of the room (in terms of cleaning) is showed by the 
…………………………….. , which facilitates the work of the reception.  
 

a.) room status 
b.) room attendant 
c.) room plan 
d.) receptionist sheet 
e.) index book 

 
In case of workplace accidents first-aid can be provided by ……………………………. 
 

a.) only  ambulance staff 
b.) only qualified first-aid experts 
c.) only management level employees 
d.) only doctors 
e.) anyone 

 
…………………. is not a type of rate used by hotels. 
 

a.) Group Rate 
b.) Rack Rate 
c.) Corporate Rate 
d.) Exchange Rate 
e.) Weekend Rate 

 
Each correct underlining is worth 1 point. 
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Basics of marketing 

 
1 The narrower social environment significantly influences consumer behaviour. 
Determine its four components.   (4×1) 4 points 
 

1. Employment group 
2. Income conditions 
3. Lifestyle 
4. Family 

 
Also acceptable are: behaviour, interests, family lifecycle, status, as well as synonyms of all 
listed possibilities. If the student only provides examples then they should be awarded 0.5 
points for each. 
 
 
2. List the goals that can be achieved by product policy. (3×1) 3 points 
 

a) Ensuring long-term profit. 
b) Achieving image and individual style. 
c) Suppression of competition, the warding off of attacks by the competition. 

 
Students should give answers which contain the essence of the above, but do not necessarily 
have to be identical to them. Other logical solutions which the correcting teacher deems ac-
ceptable should also be accepted. Correct goals are worth 1 point each. 
         
 
3. Pair up the corresponding terms. Each number should have one corresponding letter.  

(6×0.5) 3 points 
1. product lifecycle curve    a.) demand  
 
2. market segmentation    b.) data gathered for other reasons 
 
3. solvent consumer demand    c.) maturity/decline 
 
4. secondary information    d.) brochure 
 
5. printed advertising tool    e.) basic and descriptive variables 
 
6. regular (returning) customer programs  f.) sales promotion 
 
Solution: 1 –c.) 2 – e.)  3 – a.)  4 – b.)  5 – d.)  6 - f 
 
In theory these are the correct pairs, but the correcting teacher may also accept other logical 
solutions. Each correct pair is worth 0.5 points. 
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4. Define the following concepts. (4×2) 8 points 
 

• The product according to marketing approach: the ensemble of physical, aesthetic 
and symbolic qualities which serve to satisfy consumer needs / the totality of goods 
and services. 

 
• Market segmentation: a process that divides the market into homogenised parts, the 

goal of which is the mapping out of the market. 
 

• Flyer: provides brief, 1-2 page long information on the given business / printed ad-
vertising tool / printed material which is easy manage in terms of area and target 
groups. 

 
• Brand: name, term, sign, symbol, design, or a combination of these. Its goal is to 

identify the products and services of a given seller or group of sellers, and to distin-
guish these from the competition. 

 
We are not looking for word-by-word answers, but rather solutions which contain the essence 
of the above. Correcting teachers may also accept different but logical answers. 
All correct definitions are worth 2 points, partial points may be awarded.  
 
 
5. Decide whether the following statements are true or false and indicate your answers by 
circling or underlining the correct word. In case you feel the statement is false provide an 
explanation. No explanations are necessary for true statements. 

  (2 × /1+2/) 6 points 
 
a.) Trade marks are distinguishing symbols or signs that indicate origin, which do not play 
important roles in the implementation of marketing strategies.  
 

True – False 
 
Explanation: trade marks play important roles in the implementation of marketing strate-
gies. 
 
b.) Packaging includes all activities that provide design or produce covering materials for 
products. Today packaging has become an effective tool of marketing. 
 

True – False 
 
Explanation: no explanation is necessary because the statement is true. 
 
Correct underlining is worth 1 point; correct explanations are worth 2 points 
Logical and well-founded answers must be accepted even if they are different from the above. 
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6. Which one is the odd one out and why? Underline and explain your answer. 

(2 × /1+2/) 6 points 
 
a.) advertisement film, media advertisements, billboards, word of mouth advertising 
 
Explanation: word of mouth advertising is not a paid-for advertising tool. 
 
 
b.) prices, advertisement, examination of consumer behaviour, PR, product, market manipu-
lation 
 
Explanation: Except for the examination of consumer behaviour all listed terms are ele-
ments of the marketing-mix, examination of consumer behaviour is an element of situation 
analysis. 
 
Correct underlining is worth 1 point; correct explanations are worth 2 points. Other logical 
explanations can also be accepted. 
 
 
7. Complete the following sentences. (3×1) 3 points 
 
• PR/Public Relations improves public company image, whereas advertising sells services 

and products while helping to develop image.  
 
• Internal PR consists of the organisation of communication relations among the manage-

ment, the employees and the various organisational units. It maintains close relations with 
human resources. 

 
• The task of external PR is also the development and maintenance of positive relations, but 

special expectations might be attached to communication with certain groups. 
 
Only these terms are acceptable.  
All correct answers are worth 1 point. 
 
 


